1

L mE S R .
NEEER) W (BEs) @ SRR (BRE HiD H
Te ExEy M mi - C S R ¢ <)
=% NdEn m 9 KE S0 Gee mh ED)
SN LELE 8e T BE KKl (@0 DO R
REwwepy mw D BIE BB (D Weh 88)
LRE St SRR Sk BSHK (S WK =)
N = ! Q0 = 1) . . Faven) L ) —
PSSR B SRR wE fgn Gke we =
peg cNEl Sk 9 SRR (BN KR S®
AN E g - OR g BoOIRK G g R
SES #8RED U . N 509 £® (RK b R
D 20 SEE T ol N B< @ BD D)
TUEENE T IR - B KT (U s K
ChE Lo EER o 3 KK @ @b R
2Sse S 05 - WHROIS 08 WKW CER MK 0B)
o= 0 O v | i ~ 2 o H N~ 1R B .
i mime 2 s Rak - BB D (1 K Ka)
HE M S GEE)  #EE KA O @b 4o
y o o S W (H R @)
[E] Ia ! , 1 FE &= Hit T (KR s ER)
._ﬁ ®"] ny 1 w _ o O _ma BT
-~ o Z Ko
| o __ S8 S I 2 =)
E _. o Ay +_m. oo W (FOE) =B 9K (K8 @p =)
B . 2 n e gEE B HKED) WD R GRE EE 8D
1 X Domuy g (BRE) B= BK @ W ReEm
IS m "D BE MEE B=E) RO BE R s W)
0 N\ - X S 3 X TR Ok Tk
2 s/ . B S g o® BB 05
e _ 5 B =88 (R=iE) KO # (K< &b WK
& = o EZQ P KID DKR (MR #Eh K)
1 .”ﬁ 2 v 2TT @ | (CER RR ER (=0 o @0
£ _ oA B & = 20 W@ ¥ O T R
1 ¢ pe pe 2 o oy i o
s LN e 8% &
B n n o L PP N @ K He e wk BR
. 2 B T Sk #e (HE e e
wa X Tt % R RC R FEVRN
\_

€ TAKEO Public Relations

(O LONER16Y)



