[ R T MEE LB E" R AGL |

HREREFTT
so1m Tl TR B IR sroong s

TFIFATI329 I BERDER

5A29H (H) (CHELEY TR 1ELIESTES OHBRELZERLTVLET,
FRFAT IS0 7B EROHEEE HELTEEL, Sl sSAaE<EEL.

HiEEk ¢ Ry yEREEY LA L HERES,
P T e e T e PR I ETEE T N A,
T R a1 0 RACER L 2 e iii
Sl 1R, e T b MRS LT LR A,
BH A PREEZEIH LD G ~FER23EIHT T T (H) B
H s iR Tty AR o= o R . e W i ML e O IR P i - =S Nl s DL
=8 SydEirfe A FiG, LERECS NEESHTHE - BELRET A,
T T PRTRHEETN TS S - ALMEAT WAlS R - BT Al CRER MR LS

ERLEtEE HETX{HE= WFF0B0-1772-85655.-0854-23-6166

EHSt  Kmib2RX+F—id, TR24F1 0108 (k) ~3A6H (X) STIEOLHFELET,

( ~\ ) I A A /\j
1 w B = s 13 B
i) N Nl = i
il il g 8 i1 il
BT WRORBAETPABE L LS S LERNEDBUNASHBZRBR
TN REBESRSAXBBINSEBANALNE T XB0R
125 e LS EA MM IS RS ES R M TS HY R B W B R B B SR M 2L B R B S 2 BE RS
HiF TR X0 YR ORAHE'E CARE AANERRED R R BEE REE R
CEAERI BN EEAERARIEYN RN ZEEBZRERBBR B
x| T ZBRERAN X BB AEBERE-FH_®HABHT OLANZIEE
4 BB BB
Bl EFTEvcas@gEEal BE ANEZBBHEZNHELLHE
2l FTEEETEDF ®BREEEZI K FZE87HEBETROFT T E
i ¥ & ¥ T 27 = = #
7]
A BEAUTUSSZIEEREDPPEEAXRDLMLDNNEXTFFLRRRE
o AP 0oB8B83 IBAASS SRR WEE LW ENEE S @ KR EE
% 22
. .

@ TAKEO Public Relations 2011.4



